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What's New at 
BPTrends

  BPTrends is in our 8th year of existence. 
Over the years we have worked hard to 
provide our members and readers with a 
broad range of information and content 
from a wide variety of perspectives, all 
focused on informing and encouraging the 
development and growth of the worldwide 
business process community. From the 
beginning, we always conceived of the 
business process community as a very 
broad and comprehensive community that 
includes many different approaches and 
methodologies: Six Sigma, Balanced 
Scorecard, Change Management, Human 
Performance Improvement, Frameworks 
(SCOR, VRM, eTOM), Business Rules, 
CMMI, Business Process Architecture, 
Process Redesign, Simulation and BPM 
Software Tools, to name several. We have 
made an effort to promote and support all 
approaches that contribute to an 
organization's process improvement and, 
of course, we are always working to 
improve the site and make it more useful 
to our members and readers. In keeping 
with this objective, following are three 
new features we are launching in Q1, 
2010. 

BPTrends Discussion Group 

For some time, BPTrends has considered 
creating a discussion group to provide our 
members and readers with an opportunity 
to exchange ideas on the broad range of 
topics of interest to the BPM community, 
as well as discussing and commenting on 
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Advisors, Columns and Articles published 
on BPTrends (www.bptrends.com). We 
refrained from establishing a discussion 
group in the past because of the time and 
effort required to monitor the group to 
assure that participant comments and 
postings are responsible, respectful and 
relevant. However, recently, we decided 
that our readers would be well served by 
a BPTrends Discussion Group and that the 
value of a Discussion Group warranted 
the effort required. After careful 
consideration and investigation, we 
decided to launch our BPTrends 
Discussion Group on LinkedIn. 

To join the BPTrends Discussion Group go 
to www.LinkedIn.com/reg/join and 
complete your member profile providing 
as little or as much information as you 
choose. 

Once you have joined LinkedIn, click on 
Groups, then Groups Directory. Search for 
BPTrends, click on BPTrends and request 
membership. All requests to join will be 
automatically accepted. 

Once you are accepted and on the 
BPTrends Discussion Group landing page 
you will see a bar immediately below the 
BPTrends header with the following 
options: 

●     Overview. This is where members 
arrive when they join and where 
members can initiate or participate 
in discussions.

●     Discussions: This provides a list of 
all current Discussions.

●     News: This provides members with 
a place to post news items of 
interest to other members. 

●     Manage: This is restricted to 
BPTrends staff responsible for 
managing the BPTrends Discussion 
Group. 

●     More. This provides member 
profiles, updates to the site and 
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settings for individual members. 

Guidelines, Conventions and 
Restrictions 
Following are some guidelines, 
conventions and restrictions we have 
established for participating in the 
BPTrends Discussion Group. 

We recommend Discussions take one of 
two forms: 

●     General Interest Discussions: 
Members can initiate a discussion 
on a topic of general interest or 
request help and advice on a 
particular problem they are facing.

●     BPTrends Publication 
Discussions: We encourage 
members and authors to initiate 
and participate in discussions 
related to Advisors, Columns and 
Articles published on 
www.bptrends.com. We urge that 
anyone initiating a discussion 
relating to BPTrends publications 
adhere to the following convention 
regarding the discussion title: Title 
of Article, First Author Last 
Name, Month and Year Article 
Posted.

BPTrends staff will monitor the BPTrends 
Discussion Group to assure that 
discussions remain relevant, respectful 
and responsible and we will delete any 
discussions that are not pertinent to the 
broad interests of business process 
practitioners. The BPTrends Discussion 
Group is a place for the exchange of ideas 
— not for the promotion of products and 
services, and we will eliminate any and all 
vendor product or service promotional 
content as well as any and all 
disrespectful or derogatory postings. This 
determination will be made at the sole 
discretion of BPTrends and all product or 
service advertising or promotional content 
and/or offensive or inappropriate content 
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will be removed from the BPTrends 
Discussion Group and the author will be 
barred from the site, without warning. 

We hope that the BPTrends Discussion 
Group will extend and expand the 
BPTrends membership and forge a more 
dynamic business process community 
where we can share and help each other 
in a common effort to make business 
process improvement concepts and 
techniques more useful. We look forward 
to seeing you there. 

The State Of Business Process 
Management — 2010 

This month we published our biennial BPM 
Market Survey, The State of BPM - 
2010. We analyzed data gathered in the 
fall of 2009 and compared it with similar 
data gathered in 2005 and 2007 and 
published in our two previous reports 
published in 2006 and 2008. We believe 
the 2010 report provides the most 
comprehensive and accurate look at how 
today's organizations are utilizing 
business process concepts, 
methodologies, tools and technologies 
throughout the world, and we urge our 
members and readers to take a close look 
at the report and consider what it means 
for them and their organizations. 

BPTrends 2010 Product Reports 

In 2005 we published the first in a series 
of BPM Software Product Reports. We 
produced and published these reports to 
provide our readers with a comprehensive 
overview of the BPM Software Tools 
market and a description of many of the 
popular vendor products available at the 
time. We categorized the BPM software 
products, providing a detailed description 
of each of the categories we covered and 
published three reports: The BPM 
Enterprise Architecture, Process Modeling 
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and Simulation Tools Report, The BPM 
Suites Report and the Rules Report. 

Over the past 5 years the market for BPM 
software products has changed 
significantly. The market has 
consolidated, individual products have 
combined functions serving more than 
one purpose, many of the previous 
vendors are no longer in business and 
many new vendors have entered the 
market with specialize tools. 

In the first quarter of this year we will 
publish a new BPTrends Product Report. 
The BPTrends 2010 Product Report will 
provide an overview of the market as it 
exists in 2010 and will describe specific 
software products. Some of these reports 
will be new and others will be updates to 
existing vendor product reports. We will 
describe the features important in tools 
designed for specific product categories, 
provide detailed reports of the leading 
players and their products, and provide a 
detailed description of the key features of 
each product. 

Vendors interested in participating in this 
Report should contact Carolyn Potts, 
Managing Editor, BPTrends at 
capotts@bptrends.com for more 
information. 

Let Us Hear From You 

As always, we are interested in hearing 
from our readers. We would like to know 
what new features you would like to see 
added, what topics you would like to see 
covered in our Advisors, Columns, and 
Articles and any other comments that will 
help us improve the usability of 
www.bptrends.com. Please take time to 
let us know what you think by writing to 
capotts@bptrends.com. We cannot 
guarantee that we can accommodate all 
your requests, but we can guarantee you 
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that we will carefully consider any and all 
comments and suggestions. 

Paul Harmon
Celia Wolf 
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